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Destination marketing managers brand and promote a city, state or country as a tourist destination using ad
campaigns, social media and travel events.

Scan for everything on this career

Salary, exams, colleges, the routes in and the steps after — all on the portal.
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ISP I HIATHS fIened, St
Govt. Sr. Sec. School, Jethantri - sifeh gHES! - aTeltaRT (Block Samdari - Balotra)
www.gsssjethantri.in - career.gsssjethantri.in

A | -
3 3 o

& » AN\ s>
gehe par T oft TR et st afeen WRa =N
VAT, 381, Sowat - AreR IR T, T8¢ ST8AR RS R, ST5E ITSHR (Tgah) S epeTT g faehr - ereTar (3faem)
Principal, GSSS Jethantri - Master Trainer Principal, DIET Barmer Sr. Lecturer, DIET Barmer (Support) Designed & developed - Lecturer (History)
@ & e 8
T Rig weis T FUR A gfvrar A HHA A
e (3faer™) - 1.3, ST R (M) - J.3.71.f3. I 7aret AR (e - 303,917 I et rREETaT (eI faeme) - a3 @R

TR ANTET HRIATET, 218 ATEER (14-17 1S 2026) H ¥ a aterfia
Developed & unveiled at the Career Guidance Workshop, DIET Barmer (14-17 July 2026)



SAARTHI - Career Sheet

1 About this career

Destination Marketing Manager

Destination marketing managers brand and promote a city, state or country as a tourist destination using

ad campaigns, social media and travel events.

2 At a glance

Minimum qualification Class 12 in any stream, then graduation in tourism,
marketing or business

Work mode Desk job combined with travel, events and travel
shows
Demand Demand rising fast with digital travel marketing and

states competing on branding

Top earning Above ¥2,00,000 per month at marketing head or

CMO level

3 What you need

INTERESTS

+ Creating new and creative things

* Working with and for people

ABILITIES

+ Creativity to think of new designs and ideas

+ Understanding of markets and customer
behaviour

KEY SKILLS

+ Digital and social media marketing
+ Content and storytelling

« Event and travel show management

Planning and organising campaigns

Strong command of words and language

Branding and campaign management
Market research and data analytics

Public relations and media handling
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+ Budget and agency management

4 How to get there

Complete Class 12 in any stream.

Graduate in tourism, hospitality management, BBA or mass communication.
Do an MBA in marketing/tourism; IITTM and IIMs are strong options.

Add certificate courses in digital and social media marketing.

Start with internships at travel companies or agencies serving tourism boards.

000000

Grow into a manager role handling destination campaigns with experience.

MAIN EXAMS

+ CUET-UG for UG admission * NCHM JEE for hotel management admission
+ CAT/CMAT/MAT for MBA admission

5 Where to study

GOVERNMENT INSTITUTES

« o fagfdemer — Jaipur, Rajasthan (https://www.uniraj.ac.in/)

* YRR g T T HeeH TR (SmSemsdéun) — Gwalior, Madhya Pradesh (https://www.iittm.ac.in/)
+ ZHIEE AT gled AAstie — Jaipur, Rajasthan (https://ihmjaipur.com/)

«  Higara gartsar fagfaemea — Udaipur, Rajasthan (https://www.mlsu.ac.in/)

+ EHIeg At gled Axse — Jodhpur, Rajasthan

PRIVATE INSTITUTES
« TA& gMaid — Jaipur, Rajasthan
+  fEmfag gem=d — Pune, Maharashtra

ONLINE

* 3 - Wed ey shrdshH — Distance learning (https://www.ignou.ac.in/)
« @I Ui - Figleeh Sifes e — Online (https://swayam.gov.in/)

« T f3fSieat ArhféT aiéfthdis — Online
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FEES
UG courses cost about ¥50,000-2,00,000 per year; government institutes and online courses cost much

less.

SCHOLARSHIPS

« E BEgR aiéd (NSP) (https://scholarships.gov.in)

* ST TSI A1 famT sEg (https://sje.rajasthan.gov.in/)
+ FEHUES BEgM Ui (https://www.buddy4study.com/)

» faem sresft fvem skwor giéa (https://www.vidyalakshmi.co.in/)

6 What the work is like

WHERE YOU WORK

State tourism boards, travel companies, airlines, hotel chains, digital agencies and destination
representation firms.

WORK CULTURE

Mix of desk and field work; long hours and overtime are common during campaign launches and travel
shows, and entrepreneurship is possible.

WHO HIRES

+ Rajasthan Department of Tourism and RTDC + Indian and foreign tourism boards
« Travel companies like MakeMyTrip and Yatra + Hotel chains like Taj and Oberoi

+ Airlines and cruise companies + Travel marketing and PR agencies

DEMAND (2026)

India's booming travel market, campaigns like Wed-in-India, state branding drives and digital promotion
keep demand for destination marketing specialists strong in 2026.

7 Career growth

0 Marketing executive / junior manager
e Destination marketing manager

e Senior manager / marketing head
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0 Director of marketing

e Chief marketing officer (CMO)

EARNINGS
Starting ¥25,000-45,000
Mid level ¥60,000-1,20,000
Senior level ¥2,00,000+

Packages are highest for those handling big brands and international tourism board accounts.

8 The good parts - The challenges

The good parts The challenges

Creative, glamorous work full of travel - Constant pressure of targets and campaign

Fast growth and high salary potential deadlines

Exposure to tourism, media and branding Impact of market and seasonal fluctuations

together - Long hours and heavy travel in early years

9 Real-life journeys

Amitabh Kant

Former tourism secretary, architect of the Incredible India campaign

By crafting Kerala's God's Own Country and then the national Incredible India campaign, Amitabh Kant
showed how sharp destination branding can transform a country's tourism.

Indian Masterminds - https://indianmasterminds.com/feature-stories-on-bureaucrats-changemakers/tales-from-the-legends/meet-amitabh-kan
t-the-mastermind-of-incredible-india-campaign/

Lubaina Sheerazi
CEO and co-founder, BRANDiIt India

Lubaina Sheerazi built BRANDiIt, a destination marketing firm representing several foreign tourism boards in
India, turning destinations into favourites of Indian travellers.

Travel Dine - https://www.traveldine.com/td-conversations-lubaina-sheerazi-branding-expert-ceo-brandit/
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10 Sources & further reading

1. Rajasthan Career Guidance Portal - Destination Marketing Manager — https://cg.rajasthan.gov.in/careerguidance/hi/career/%e
0%a4%a1%e0%a5%87%e0%ad%b8%e0%a5%8d%e0%ad4%9f%e0%ad%bf%e0%ad%a8%e0%a5%87%e0%ad%b6%e0%ad%as8-%e0%a
4%ae%e0%ad%be%e0%ad%b0%e0%a5%8d%e0%a4%95%e0%a5%87%e0%ad%9f%e0%ad%bf%e0%a4%82%e0%ad%97-%e0%ad%a

€%e0%a5%88/
2. Department of Tourism, Government of Rajasthan — https://www.tourism.rajasthan.gov.in/
3. Indian Institute of Tourism and Travel Management — https://www.iittm.ac.in/

4. National Career Service (NCS) — https://www.ncs.gov.in/

E E And 770+ more careers — the whole portal

Interest and aptitude tests, government jobs, skill courses and a CV builder — free, no login, and it works
offline.

E career.gsssjethantri.in
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